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OVERVIEW

BIDDA is the go-to platform for streamlining asset disposal, providing a seamless avenue
for business owners to efficiently sell of assets they no longer need. Whether businesses
are looking to sell to their employees, other businesses, or interested individuals, BIDDA's
mission is to make the process quick and transparent.

Following the completion of two auctions on the platform, this report seeks to provide
valuable insights into user experiences as well as actionable recommendations on how to
Improve user experiences on BIDDA platform.
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AT A GLANCE- 15T AUCTION

214 Total
Sessions

31.3% Bounce

Rate

According to standard
guidelines, a strong
average bounce rate for
B2B websites is 25-55%
Bounce rate lower than
25% indicates that
something is broken

11:04 Average

Session

According to standard
guidelines, a strong
average session duration
metric is between 2-4
minutes.

A longer average session
duration is reasonable

25th July - 24 Aug, 2023

3.4 Average
pages per session

According to standard
guidelines, a strong average
page/session metric is
between 1.7-4.0
A higher number would
mean users are interacting
more with the platform

B



AT A GLANCE- 2NP AUCTION

71 Total
Sessions

21.1% Bounce

Rate

According to standard
guidelines, a strong
average bounce rate for
B2B websites is 25-55%
Bounce rate lower than
25% indicates that
something is broken

7:42 Average

Session

According to standard
guidelines, a strong
average session duration
metric is between 2-4
minutes.

A longer average session
duration is reasonable

9th — 11th Sept, 2023

4.7 Average
pages per session

According to standard
guidelines, a strong average
page/session metric is
between 1.7-4.0
A higher number would
mean users are interacting
more with the platform

B



TOP CLICKED BUTTONS

Top clicked buttons & links

Log In

Continue

View

Place Bid

View Result

82 sessions

79 sessions

38 sessions

32 sessions

29 sessions

This report shows that:

>
>
>

We have more returning users than new users i.e. existing user base is actively involved with the platform
Users are responding positively to CTAs

Users were more inclined to place bids on items during the 1stauction compared to the second auction

Top clicked buttons & links

Log In

Continue

View

Auctions

Home

35 sessions

19 sessions

14 sessions

10 sessions

9 sessions




TOP PAGES

Top pages Allpages S a

...3-4af4-44fc-9587-851d929c9a2f

www.biddahg.com/auth/login

..3-4af4-44fc-9587-851d929¢c9a2f

155 sessions Q »r

92 sessions Q »r

..ddahg.com/auctionee/dashboard

56 sessions @ »

..g.com/auctionee/all-auctions/

31 sessions Q p»

30 sessions Q »r

This report shows that:

>

Users spent time on the auction page (item listing page) than any other page

...e-71¢5-4cf2-b50e-bb9265693371

www.biddahq.com/auth/login

...ddahq.com/auctionee/dashboard

...dahq.com/auctioneer/dashboard

...g.com/auctionee/all-auctions/

All pages w
33 sessions
30 sessions
24 sessions
15 sessions
12 sessions




RAGE CLICKS AND U-TURNS

Rage clicks & u-turns
Sessions of users who felt frustrated or confused
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This report shows:

»  Sessions of users who felt frustrated or confused on the platform

Rage clicks & u-turns
Sessions of users who felt frustrated or confused
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INSIGHTS- HEATMAPS
AND RECORDINGS

This report shows:

>

Some of the users encountered technical issues

while signing up and viewing the auction page

o ‘You can only add asset in auction you have

accepied

PROBOOK ** G*

Starting Bid | mRERAS

Add to wishlist

s

Lenovo THINKPAD T*++*

Starting Bid : #AE

l [ ] Help us improve: I

o Internal server error occurred

' Dk

Password
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v Password must have * characters or

more.

Select Country
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Accept our terms and conditions
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2"d Auction



INSIGHTS- HEATMAPS
AND RECORDINGS

TAB: 1/1  https://www.biddahg.com/auctionee/invite/396443a4-b6d5-4b71-b027-aa5abe0f53f07code=288a7ec2-5bd4-42...

Last Name

*********

Phone Number

Password

Select Country

ept our terms and conditions

2"d Auction

&

This report shows:
» Asingle user was unable to complete the sign-up

process due to the disabled “continue” button



INSIGHTS- HEATMAPS
AND RECORDINGS

Bidda Welcome to Bidda

An Invite-Only Marketplace for Business Asset Auctions
Bidd 5 20 suction assets 1o employees or community membare. It has & low cost, Transparent -
proc . i Mare

This report shows:
»  Asingle user dedicated time to reading the content

B before proceeding with the platform's sign-up process

O Aceeat eur terms and sanditions
Help ug Improve:
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INSIGHTS- HEATMAPS
AND RECORDINGS

Starting Bid - fieikk ki Starting Bid : Mk grsx Winning Bid : fk, sk
B
& .
o This report shows:
_ _ _ »  Six users visited the platform after the auction had
Apple MacBook Air Apple MacBook Air SPECTRE X#* ##-in-%
Starting Bid - ##EkRHR Starting Bid - MR Starting Bid © MR FRERRK ConCI-u d ed .
PI
ELITEBOOK ** G*#* Apple MacBook Pro Apple MacBook Pro

2nd Auction



INSIGHTS- OTHER OBSERVATIONS
FROM RECORDINGS

Y

11 users participated in the second auction

Most users re-visited after auction had ended

» Users often exit the platform following an extended period of scrolling (particularly the auction
page)

A\
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NEW VS RETURNING USERS

New vs Returning

54.4%

Returning users

@ Returningusers @ New users

54.4% Returning Users

New vs Returning

53.5%

Returning users

@ Returning users @ New users

53.5% Returning Users




USER ENGAGEMENT

Technology Devices v g
) Phone

L _____________________________________________J 132 sessions ’
() Deskiop

L ___________________________________________J 119 sessions ’
[J Tablet

' 1 sessions [ 2

Technology

] Phone

CJ) Desktop
L]

Devices
50 sessions
21 sessions

This report shows that:
» Users access the platform more on their mobile phones
Consider mobile-first design




TOP COUNTRIES

Top countries

1 I Nigeria
. ]

ZfE United Kingdom
[ ]

B= United States

I+l Canada
1

239 sessions

7 sessions

4 sessions

2 sessions

Top countries

I B Nigeria
. ]

= | iberia

P= South Africa
[}

69 sessions

1 sessions

1 sessions

This report shows that:

» The majority of users taking part in the auction are from Nigeria
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Recommendations

How might we improve user experiences on BIDDA?




HOW MIGHT WE IMPROVE USER
EXPERIENCES ON BIDDA?

Bugs

Minimizing technical issues on the platform is crucial to ensure a smooth user experience and maintain
user trust

Increase user engagement

Introduce a reward system for active participants through bonus bidding credits such as placing a
certain number of bids or winning auctions. This can add an element of excitement to the bidding
process.

Offer bonus bidding credits to users who refer new participants to the auction platform. This
encourages users to invite others to join and participate.

Offer educational resources on safe bidding and buying practices. Educated users are more likely to
trust the platform.

Foster a sense of community by allowing users to interact, discuss auctions, and share their
experiences on the platform.



NEXT STEPS?

» Competitors’ analysis

» Guerilla Research- Nigerians, like users from many other regions, may have unique concerns and
preferences when it comes to online transactions. Conducting research to better understand these
concerns and challenges will help to inform some of the actionable steps that will be taken, ultimately
leading to increased business profitability.



Thank You




